SALES BOOKLETS

The task in this case was to prepare a set of seven salesfocused booklets highlighting the range of ways in which
customers used the company’s analytical equipment.

A landscape A5 format made
the content ideal for printing as
a conference giveaway, while
remaining easy to browse
on‑screen as a PDF download.

A clearly-defined, consistent
style ensures that the six
booklets are seen (within and
outside the company) as a set.

Through all the booklets I
selected stock photos carefully
to emphasise the applications,
and provide some colour.

Because the audience for these
booklets could include novices
as well as experts, I included
brief introductions to the topics
to set the scene.

In accordance with the
company’s guidelines, I used a
matter-of-fact, authoritative
language style to instill
confidence in the reader.

A couple of lines define the
purpose of the booklet and
invite the reader to contact the
company if they have any
questions.

Each page of technical content
followed a common format:
>> Title and subtitle
>> Paragraph describing the
background and the
challenges faced
>> Paragraph describing how
the company’s equipment
addresses those challenges
For the target audience, original
datasets (such as these GC–MS
chromatograms) are valued as
evidence of system performance.
Here, I used in-house data to
create a graphic that neatly
filled the space.
A listing of experimental
conditions, written in
consultation with the company’s
specialists, highlights the
equipment used.

For certain application areas,
I surveyed the scientific
literature and identified articles
describing the company’s
equipment that were suitable
for promotion. I then contacted
the original authors and worked
with them to generate a
summary such as that shown
here.

I wrote figure labels and created
imagery to convey aspects of
the work that would have been
difficult to get across in the
body text.
My experience of scientific
publishing meant that I was
aware of potential copyright
issues and could act accordingly.

The complete set of seven
booklets was very well-received,
and proved to be valuable
content for marketing
campaigns, as well as a tool for
direct sales.

